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RENAULT INDIA LAUNCHES RENAULT LE CLUB  

An exclusive and integrated 

brand community Renault Le Club for its customers 

 

This innovative program reflects Renault's commitment to providing a holistic ownership journey that 

prioritises unity, appreciation, and mutual growth among Renault owners across India. 

 

New Delhi, 05th Sep. 2023: Renault India Private Limited (RIPL), the European car brand in India, is 

thrilled to announce the launch of Renault Le Club, an innovative initiative aimed at bringing together 

the Renault community across the country. This program combines three customer-focused initiatives 

under a single brand, demonstrating Renault's commitment to its valued customers. 

 

Renault Le Club is designed to create a stronger bond between Renault and its customers by offering 

a comprehensive approach that goes beyond traditional car ownership. The program offers various 

benefits tailored to different aspects of the customers' journey. 

 

Renault Le Club Loyalty Rewards takes customer appreciation to the next level by offering exceptional 

loyalty offers to both the customer and their family. Customers can enjoy extra cash benefits worth 

upto Rs. 20,000 for every repeat or additional Renault purchase, along with a comprehensive ‘peace 

of mind’ package that includes a 3-year warranty, 3-year roadside assistance, and a 3-year AMC 

package. 

 

Renault Le Club Referral Program encourages current Renault customers to share their passion by 

referring friends and family to the Renault family, anywhere across the country. This program redefines 

automotive referrals, providing exciting benefits for the referrer on every successful referral, making it 

a rewarding experience for both the referrer and the new Renault member. 

 

Renault Le Club Community Drives offers a platform for Renault owners to connect and take part in 

exciting drives that celebrate their shared passion for driving. It also provides an opportunity for 

community members to contribute to social causes through different Corporate Social Responsibility 

(CSR) initiatives. 
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Commenting on the launch, Mr. Sudhir Malhotra, Vice President Sales Marketing at Renault India 

Private Limited (RIPL), expressed his excitement about the launch, stating, "Renault Le Club reflects 

our commitment to creating not only a product but a community-driven program. It showcases our 

dedication to enhancing the Renault ownership experience, celebrating our customers' loyalty, and 

encouraging them to be ambassadors of the Renault brand." 

 

With the introduction of Renault Le Club, Renault India continues to innovate and reshape the 

automotive landscape in the country. The focus is now on community, rewards, and engagement as 

Renault India takes significant steps to build stronger connections and deliver exceptional value to 

every Renault customer. 

 
ABOUT RENAULT  

Renault, a historic mobility brand and pioneer of electric vehicles in Europe, has always developed innovative vehicles. With 
the ‘Renaulution’ strategic plan, Renault has embarked on an ambitious, value-generating transformation moving towards a 
more competitive, balanced and electrified range. Its ambition is to embody modernity and innovation in technology, energy 
and mobility services in the automotive industry and beyond. 
 
Renault India Pvt. Ltd. is a fully owned subsidiary of Renault S.A.S. France. Renault India cars are manufactured in the 
manufacturing facility located in Oragadam, Chennai, with a capacity of 480,000 units per annum. Renault India also has a 
widespread presence of close to 500 sales and 530 service touchpoints, which include 250+ Workshop on Wheels locations 
across the country, with benchmark sales and service quality. 


