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Renault reaffirms its “Make in India” commitment
by sharing the Renault KWID perspective with Honourable
PM Shri Narendra Modi during the Make in India week

e Honorable Prime Minster of India Shri Narendra Modi along with the Prime
Ministers of Sweden and Finland visited Renault arena

e Mr. Sumit Sawhney, Country CEO and Managing Director of Renault India
Operations, shared the perspective on Renault KWID - manufactured with over
98% localization and epitomizing the ‘Make in India’ mission

e Shri Narendra Modi presented with hand-made scale model of Renault
KWID

February 16, 2016: Honorable Prime i
Minister Shri Narendra Modi accompanied
by the Prime Ministers of Sweden and
Finland visited the Renault arena at the
ongoing “Make in India Week”. Sumit
Sawhney, Country CEO and Managing
Director of Renault India Operations, shared
his perspective on Renault KWID and also
presented Mr. Modi with an exclusively
designed hand-made scale model of Renault

Sumit Sawhney, Country CEO and Managing
Director of Renault India Operations presenting
KWID, as a successful testament to the | ahand-made scale model of Renault KWID to

‘Make in India’ mission Hon’ble PM Narendra Modi

Renault is one of the leading participants at the ‘Make in India’ conclave and is
showcasing its clear vison and business strategy of leveraging the design,
engineering and manufacturing strength of India, which is led by Renault KWID,
Renault’s global car for conquest. Renault KWID is manufactured with over 98%
localization and epitomises the ‘Make in India’ ideology. Renault will also soon
commence on its export strategy for Renault KWID, putting the expertise of Indian
manufacturing on the global map.

Speaking on the occasion, Sumit Sawhney, Country CEO and Managing
Director Renault India Operations, shared, “It was a proud moment for Renault
in India, as the Honorable Prime Minister Shri Narendra Modi visited the Renault
arena to witness ‘Renault KWID' a successful testament to the Government’'s
thrust to ‘Make in India’. We shared our strategy and efforts of launching a world-
class product by also leveraging Indian talent along with Global. If the country’s
economy has to grow, the manufacturing sector has to grow and the automobile
industry is one of the major drivers of this sector. We have great confidence that
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the industry is going to bounce back stronger, and that the ‘Make in India’
campaign will play a key role in growing the economy.”

Renault has placed emphasis on having a strong local presence and local content
with its Chennai production plant, technology, business, engineering and
purchasing centres. The design centres in Mumbai and Chennai, logistics centres
in Pune and Chennai and its Regional offices in Chennai, Mumbai, Delhi, and
Kolkata reflect the brand's ambition to establish a strong long-term presence in
this country.

Renault’s commitment to India is also reflected by its extensive network of dealers.
This fast-expanding network increased from 14 sales and service facilities in mid-
2011 to its current reach of more than 205 sales and service facilities. It will further
grow its reach to 240 sales and service facilities this year.

In a short span of time, Renault has become the number one European
automobile brand in India and will continue to keep the ‘Make in India’ philosophy
as a key part of its business expansion strategy.

ABOUT RENAULT

Renault India Pvt. Ltd. is a fully owned subsidiary of Renault S.A.S. France and currently
offers seven models in the Indian market — the premium sedan Fluence, the luxury SUV
Koleos, the premium compact car Pulse, the segment-breaker SUV Duster, the premium
sedan Scala, the revolutionary MPV Lodgy and the recently-launched global compact
hatchback, Renault KWID.

Renault India cars are manufactured in the manufacturing facility located in Oragadam,
Chennai, with a capacity of 480,000 units per annum. Currently, Renault India also has a
widespread presence of more than 205 sales and service facilities across the country with
benchmark sales and service quality.

Renault India’s product line up and services have also seen strong recognition among
customers and industry experts alike, winning more than 60 titles, including 31 accolades
for Duster as well as awards for Pulse and Scala, making Renault India one of the most
awarded automotive brands in a single year in India. The recently launched Renault KWID
has already bagged 21 awards, which include 9 Car of the Year Awards.
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