
 
 
 
 
 
 

 

Confidential C 

Renault India March Sales Jumps 77% YoY, New Renault Duster 
Dispatch Begins 

New Delhi, April 01, 2026: Renault India, a wholly owned subsidiary of the French 
automaker Renault Group, reports a robust year-on-year growth of 77% in March with 
total domestic wholesales of 5,046 units over 2,846 units in the same month a year ago.  

Likewise, a double-digit growth trajectory was seen in the full fiscal year ending March 
31, 2026, with total sales of 42,018 units, over the 37,900 units sold in FY25 – a growth of 
11%.  

New Renault Kiger and new Triber continues to maintain solid momentum, jointly 
accounting for 63% of overall March sales and reinforcing customer confidence in the 
updated lineup. 

The new Triber and Kiger has resonated well with customers, translating into Renault 
India reporting a cumulative growth of 27% since their launch in Q2 till the end of the 
financial year 2025-26. This sustained performance reflects the positive response to 
Renault’s renewed product strategy and its sharper premium value proposition for 
Indian customers. 

Later half of the March also marked the beginning of the dispatch of the most awaited 
iconic SUV new Renault Duster.  

ABOUT RENAULT 

Renault, a historic mobility brand and pioneer of electric vehicles in Europe, has always developed 
innovative vehicles. With the ‘Renaulution’ strategic plan, Renault has embarked on an ambitious, value-
generating transformation, moving towards focused on delivering a more competitive, balanced, and 
electrified range. Its ambition is to embody modernity and innovation in technology, energy, and mobility 
services, in the automotive industry and beyond both within the automotive industry and beyond. 

Renault India Pvt. Ltd. is a fully owned subsidiary of Renault S.A.S., France. Renault India cars are 
manufactured at its facility in Oragadam, Chennai, with a production capacity of 480,000 units per annum. 
Renault India also has a widespread presence of close to over 350+ sales and 450+ service touchpoints, 
including 250+ Workshop on Wheels locations across the country, with benchmark sales and service 
quality ensuring benchmark standards in sales and service quality. 
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