
 

Renault India Makes First-Car Ownership Simpler with New Kwid, 

fully loaded Climber variant now at ₹4.99 Lakh 

Refreshed design, simplified two-variant line-up and digital purchase benefit 

- Kwid gets a design upgrade with Renault’s new brand identity 

- Simplified two variant line-up strategy – Evolution and Climber, making choices clearer and more 

customer-friendly 

- Compelling prices ranging from ₹4.52 Lakhs to ₹5.60 Lakhs, delivering a best-in-segment value 

proposition 

- New online sales and pricing strategy - ₹15,000 cash benefit on Climber variant, bringing its 

effective transactional price to ₹4.99 lakh 

03rd July 2026, New Delhi: Renault India, a wholly owned subsidiary of French carmaker 

– Renault Group, today announced the launch of the New Renault Kwid, with updates to 

design, line-up and pricing aimed at making first-car ownership simpler and clearer for 

customers.  

Keeping in view the aspirations of a new generation of first-time buyers, the update 

introduces Renault’s new brand identity on Kwid, along with a simplified two-variant 

range.  

The car is now offered in Evolution and Climber variants, making the range easier to 

understand and easier to choose from.  Combined with competitive pricing starting at 

INR 4.52 lakh and additional online benefits on the Climber variant which makes the fully 

loaded Climber variant cost INR 4.99 Lakhs, the New Kwid makes it an extremely strong 

value proposition.  

Commenting on the announcement, Francisco Hidalgo, VP - Sales and Marketing 

Renault India, said, “For millions of Indians, owning their first car remains an important 

milestone. With an increasingly aspirational middle class and a large base of two-

wheeler owners looking to upgrade, first-time ownership continues to be a strong and 

enduring aspiration. 

Over 4.5 lakh customers in India have started their journey with Kwid, and that trust is 

something we deeply value. With the New Kwid, we are building on this legacy by making 

the offering simpler, clearer, and more relevant.” 

Since its debut in 2015, the Renault Kwid has played a key role in making entry 

hatchbacks more aspirational. With its SUV-inspired design and modern features, it 

moved the segment beyond pure utility.  

With this update, the focus shifts to making value clearer and easier to access. The New 

Kwid simplifies the offering with a more modern design, a streamlined variant line-up, 

and a more intuitive buying experience – making it easier for first-time buyers to choose 

and own. 

 



 

New Prices – All India One Price 

 

Ex-Showroom (INR)  Evolution Climber 

Manual 4,52,900 5,14,900 

AMT 4,89,900 5,60,900 

 

The refreshed range is now available across Renault dealerships in India and through 

Renault India's online sales platform, reinforcing Renault's commitment to delivering a 

seamless and digitally enabled ownership journey. 

Anexxure: 

Key features of the Renault Kwid: 

• Bold SUV-inspired design with high ground clearance and strong road presence 

• Best-in-segment 184 mm ground clearance 

• Best-in-class boot space of 279 litres, ensuring superior practicality 

• 17 standard safety features with Dual front airbags, ABS with EBD, and seat belt 

reminders 

• 8-inch touchscreen infotainment system with Apple CarPlay and Android Auto 

• Fully digital LED instrument cluster for a modern driving interface 

• Rear view camera with guidelines 

• 1.0L petrol engine offering a balance of performance and fuel efficiency 

• 5-speed manual and Easy-R AMT transmission options for convenience 

• Rotary dial gear selector (AMT variants) enhancing ease of use 

• Remote keyless entry and central locking 

• power windows and power steering for everyday convenience 

• Stylish dual-tone interiors and Climber-specific exterior accents 

• Wheel arch cladding and rugged body styling reinforcing SUV appeal 

• , USB & Bluetooth connectivity 

• Street-smart dimensions for easy urban manoeuvrability 

 

ABOUT RENAULT  

Renault, a historic mobility brand and pioneer of electric vehicles in Europe, has always developed innovative vehicles. 

With the ‘Renaulution’ strategic plan, Renault has embarked on an ambitious, value-generating transformation moving 

towards a more competitive, balanced, and electrified range. Its ambition is to embody modernity and innovation in 

technology, energy, and mobility services in the automotive industry and beyond.  

Renault India Pvt. Ltd. is a fully owned subsidiary of Renault S.A.S. France. Renault India cars are manufactured in the 

manufacturing facility located in Oragadam, Chennai, with a capacity of 480,000 units per annum. Renault India also 

has a widespread presence of 638 touchpoints, including 200 Workshop on Wheels locations across the country, with 

benchmark sales and service quality. 


